
All Square’s ambition is to become the world's leading marketplace and social 

network for golfers, a platform through which the world of golf 

will become more open and connected.

“Aiming to facilitate the newer style 

of conversations”

“The entrepreneurs of All Square are immersing 

themselves in the bustling environment of Silicon 

Valley”

“The business model is refreshingly 

straightforward”

LUXEMBOURG / SAN FRANCISCO
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DIGITAL    |    COMMUNITY |    INTERNATIONAL

“ T h e  s o c i a l  m e d i a  n e t w o r k  f o r  

t h e  g l o b a l  g o l f i n g  c o m m u n i t y. ”
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GLOBAL

All Square is already gaining momentum among golfers, golf clubs and resorts 

in 10 countries, highlighting the global reach of the platform.

UNIQUE

We bring every stakeholder of the golf industry together and allow golfers to 

share their passion for the game of golf. 

INNOVATIVE

We use the latest technologies to build a highly scalable platform. Our state-of 

the-art web design user interface is intended to look professional and sleek, 

appropriately reflecting the values of the game of golf. 

DESIGNED BY GOLFERS FOR GOLFERS.

A L L  S Q U A R E

ALL SQUARE®



W H AT  T H E Y  S AY  A B O U T  U S …

ALL SQUARE®

All Square is a great way of 

sharing our best practices with a 

wider audience of golfers. 

Innovation and technology are 

key to grow the game, and we 

look forward to a successful 

partnership with this young 

startup.”

David Leadbetter

“I use All Square to engage 

more deeply with my fans so 

that they can keep up to date 

with photos and videos of my 

life on Tour. The All Square 

team is young, dynamic and 

has great ideas to grow the 

game.” 

Martin Kaymer 



W E  H E L P  G O L F E R S  D I S C O V E R  
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G R O W  Y O U R  B U S I N E S S  W I T H  A L L  S Q U A R E

ALL SQUARE®

Our audience is more 

likely to become your 

customer.



ALL SQUARE®

D I S C O V E R  O U R  B U S I N E S S  T O O L S



ALL SQUARE®

O U R  C L I E N T S

And many more…



O P P O R T U N I T I E S  ( 1 )

ADAPT TO THE NEXT GENERATION

Millennials check their phones 157 times per day on average. 

RETENTION OF NEW GOLFERS

Newcomers are not engaged enough into the golf community. Feeling part 

of a tribe or community will be a strong motivator to be committed and to 

be loyal. 

ALL SQUARE®



O P P O R T U N I T I E S  ( 2 )

ALL SQUARE®

ACCESS TO GOLF-SPECIFIC DATA

Get to know how your perform online, who's visiting each week, who's 

visiting for the first time and how you compare to your competitors. 

DRIVE INCREMENTAL ROUNDS

Increase your online visibility and engage directly with a highly targeted 

audience of passionate and traveling golfers.
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